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Abstract
The concept of ‘design thinking’ is among the fundamental quality criteria for products and services today. All products and services that make our lives easier, more convenient, and more aesthetically pleasing utilize a design thinking approach. But how is it that some large global companies are constantly increasing their profitability and continuing to grow? This research aims to reveal the importance of the design thinking approach in managerial success and the impact of making innovation sustainable on managerial success. The research will employ methods that, in light of statistical data, will examine the formula for lasting and sustainable solutions—and thus success—through processes such as empathy to better understand the consumer, continuous updating of studies aimed at identifying problems in our daily lives, innovation, creativity, idea development, invention, prototyping, and testing. The findings indicate that large companies from different business areas, such as Google, Apple, Samsung, and M3, have achieved their global success not only by implementing design thinking stages but also by bringing new, groundbreaking, and inventive ideas to life. This innovative approach to creating sustainable supply and demand also leads companies to continuously develop new management strategies. As a result, Apple, with an annual turnover of $400 billion, 3M, which launches more than 50,000 products, and the rising Chinese company Huawei, with an annual turnover approaching $100 billion, exemplify the design-thinking approach to success. 
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